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KONAMON VENDORS 2024

n Hiroshima Okonomiyaki

n Takoyaki

) osaka Okonomiyaki

3 vakisoba, Takoyaki, Udon

B Udon, Gyoza

u Dango, Mochi, Ohagi, etc.

EA suntory Rid (Sampling)

u Lemonade

n Warabi Mochi, Nomu Warabi Mochi
m Coconvut Drink

m Cream Puff

m Suntory Premium Malts (Beer)
m Japanese Style Pasta

m Hiroshima Okonomiyaki

m Katsu/Fruit Sando, 10 Yen Bread
m Takoyaki
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